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IMPACT REPORT

— DR. MARTIN LUTHER KING JR.
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"WE ARE CAUGHT IN AN INESCAPABLE 
NETWORK OF MUTUALITY, TIED IN A 
SINGLE GARMENT OF DESTINY.
WHATEVER AF FECTS ONE DIRECTLY,
AF FECTS AL L INDIRECTLY."
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EXECUTIVE MES SAGE
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KEY IMPACT STATS
AT A GLANCE
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THE DREAM RUN
WE EKEND EXPERIENCE
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RACE PARTICIPANTS +
DEMOGRAPHICS SNAPSHOT
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PARTICIPATION BY RACE DIS-
TANCE:
5K: 625
10K: 289
15K: 191
KIDS: 99

TOTAL
PARTICIPANTS:
1,204

TEAM / GROUP PARTICIPATION IMPACT
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AGE DEMOGRAPHICS
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RACE RESULTS + OVERAL L FASTEST
FINISHERS (ALASKA AIRLINES HIGHLIGHT)
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VOLUNTE ER IMPACT (INCLUDING
DEMOGRAPHICS + TEAMS CON NECTION)
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VENDOR & MARKETPLACE IMPACT
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SMAL L BUSINES S CONTRACTING
& LOCAL ECONOMIC SPEND

VENDOR PARTICIPATION
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YOUTH ENTREPRENEURS + RACE IMPACT
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SPONSOR RECOGNITION / FUNDRAISING
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MLK DREAM RUN 2025
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YEAR-ROUND IMPACT: SDBA PROGRAMS
(2025 TAP OUTCOMES)
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SAVE THE DATE
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